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BUDWEISER’S MERRIMACK EMPLOYEES GET INVOLVED FOR WORLD ENVIRONMENT DAY

McQuesten Watershed Cleanup and ‘Grow One’ Initiatives Highlight Annual Celebration

Merrimack, N.H.  (June 9, 2011) – As part of its annual celebration of World Environment Day (June 5), Anheuser-Busch and its Budweiser brand have again donated $150,000 to the River Network organization to help support watershed conservation projects in each of the company’s U.S. brewery cities.  In Merrimack, Anheuser-Busch employees worked with New Hampshire Rivers Council to help cleanup efforts along the McQuesten watershed Monday, June 6.  

 “Our theme for World Environment Day is focused on water conservation efforts, and we are proud to work with N.H. Rivers Council on efforts to help restore and protect the McQuesten Pond and Brook,” said Jackie Hamel, general manager, Anheuser-Busch Merrimack brewery.  “Water is vital to life on the planet and in our community. Water's also a key ingredient in brewing beer, which is why we are committed to water conservation both inside and outside our brewery.”
The clean up crew worked near the shores of the McQuesten Pond, McQuesten Brook and surrounding areas to remove trash and debris.  This is the second year for this effort.  Similar to last year’s very successful clean up, the effort yielded a large collection of materials including shopping carts, car parts, construction debris, scrap metals and general trash.

"This second cleanup in the McQuesten watershed is part of an overall restoration effort that will address water quality, fish habitat, and flooding in the area," said Michele L. Tremblay, President, New Hampshire Rivers Council. “We look forward to continuing this work with all of our partners including Anheuser-Busch, NH Department of Environmental Services, NH Fish and Game Department, City of Manchester Urban Ponds Restoration Program, Manchester Fly Fishing Association, and Trout Unlimited."

Additionally, 50 of Merrimack brewery employees participated in Budweiser’s “Grow One. Save a Million.” campaign, which asked adult men to not shave during the weeks leading up to World Environment Day, with a goal of saving one million gallons of water.  The average shave uses about five gallons of water, so by putting down their razors for two weeks, those who shave can save 70 gallons of water.*  Adult consumers can get involved as well by visiting Budweiser’s Facebook page (http://www.facebook.com/Budweiser) to make a pledge and share the program with Facebook friends.  Participants can commit to a range of options, from a few days to a couple of weeks.  Ladies can get involved by recruiting a guy to take the pledge.  The page also features a daily tracker of the gallons saved to date.

--more--

“Our Merrimack team is helping save more than 3,500 gallons of water through the ‘Grow One’ program,” said Hamel.  “We hope guys throughout our area will join the effort by making a pledge on Budweiser’s Facebook page.  Even if you can only put down the razor for a day or two, every gallon counts.”

World Environment Day is the day set aside by the United Nations to create awareness of the environment and encourage participation in sustainability programs.  Anheuser-Busch and its parent company, Anheuser-Busch InBev, annually recognize this day and engage employees around the world to take action and get involved in projects that are beneficial to the environment and their local communities.  

About New Hampshire Rivers Council
The New Hampshire Rivers Council is committed to the conservation and ecologically sound management of New Hampshire's rivers, watersheds, and related natural resources. The New Hampshire Rivers Council is the only statewide conservation organization dedicated to the protection and conservation of New Hampshire rivers. Over twenty years ago, the organization was established as the New Hampshire Rivers campaign to create and pass the Rivers Management and Protection Act. Since them the Council has worked to educate the public about the value of the state's rivers, designate rivers in the state's protection program, and advocate for strong public policies and wise management of New Hampshire river resources. For further information, please visit www.NHRivers.org.

About River Network

For 20 years, River Network has provided organizational, technical and networking assistance to people working for watershed protection at the local, state and regional levels.  In addition, River Network serves as a catalyst and coordinator for major projects, such as this one, that require national leadership and collaboration among widely separated organizations and agencies.  With more than 700 partner groups in all 50 states and beyond, River Network is helping build a powerful new watershed protection movement in the United States.  To learn more about River Network, visit www.rivernetwork.org.
About Anheuser-Busch

Anheuser-Busch and its employees build on a legacy of corporate social responsibility by focusing on three key areas: promoting alcohol responsibility, preserving and protecting the environment and supporting local communities.  In the past three decades, Anheuser-Busch and its wholesalers have committed more than $875 million in national advertising campaigns and community-based programs to encourage responsible drinking and prevent underage drinking and drunk driving.  Anheuser-Busch reduced total water use at its breweries by 34 percent in the last three years and the company has been a leading aluminum recycler for more than 30 years.  Since 1997, Anheuser-Busch and its Foundation have invested in local communities through donations of nearly $475 million to charitable organizations.  The company also has provided more than 70 million cans of drinking water to people impacted by natural and other disasters since 1988.  Based in St. Louis, Anheuser-Busch, the leading American brewer, is a wholly-owned subsidiary of Anheuser-Busch InBev, the leading global brewer, and continues to operate under the Anheuser-Busch name and logo.  For more information, visit www.anheuser-busch.com.

*The average shave uses 3-10 gallons of water.  
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